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ABOUT ACPME’S FLAGSHIP MAGAZINE

pages

pages reflects the varied interests and 

activities of Higher Education creative & print 

professionals. It combines in-depth, feature-led 

content, with a unique platform for your company 

to raise its profile in the increasingly competitive  

and fast-changing HE/FE market.

Circulated three times a year, in Summer (after ACPME 

Annual Conference), early December and March, pages 

reaches both HE/FE managers who are responsible for 

purchasing, budgets and recruitment, as well their creative 

& print teams who want better tools and your latest 

innovations. 

Each edition is printed in full-colour and distributed to a 

keen audience of 1,200 UK HE/FE creative and print staff. 

Each edition contains ACPME highlights and articles about 

ACPME members’ units – discussing topical issues such as 

their equipment and future plans. 

There are event listings – such as factory tours –  

and much more.... 

Discover more: acpme.ac.uk/pages

Option 1
All inclusive  
sponsorship packages
Combines exhibiting at the ACPME 
Annual Conference, sponsoring 
awards and pages advertising 
Details overleaf

Option 2
Pay-as-you-go advertising
Rate card advertising issue by 
issue. Discounts are available for 
multiple adverts

See pages 6–7
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An expert in-house photographer can  

save many tens of £1,000s every year while 

transforming perceptions. Win win?

While it’s true that you can Google 

countless photographers with trendy 

styles and jaw-dropping client lists, first-

class external photography comes at a 

price. It’s not unheard of for institutions 

to spend tens of thousands on individual 

commissions, and for that you’d hope they 

get the moon on a stick.

The argument for using externals seems 

to be that ‘you get what you pay for’. They 

work to a ‘different level’. That their lives 

and reputation ‘hang on the success of 

each shoot’. That kind of thing. And there 

may be some truths there. But you need 

really deep pockets, plus the ability to 

brief professionally. And lots of time – 

time to select, contract, brief and to open 

doors. Then more time to do the right 

things with the images once (sometimes 

if) they land – such as best-managing your 

digital assets.  

How many times has the APME 

email list discussed universities not 

having copyright over images they’ve 

commissioned and issues relating to how  

and where images are stored? Significant 

issues that can be avoided with tight 

procurement contracts. 

What can’t be avoided is the fact that 

universities have an on-going need for 

great images. Photographs of objects in 

departmental research collections, VCs 

gripping and grinning, graduations, alumni 

events, museum artefacts, buildings, staff 

profiles. The list goes on… Enough work to 

keep a handful of image specialists busy. 

We all know the impact great images can make to a publication  

and how the world sees your institution. The competitive market 

for students is driving universities to spend more than ever on 

getting the right photographs and it seems most of this marketing 

expenditure is on external suppliers. But is this external spend 

really necessary? Not if the work of Scottish APME Chair,  

Martin Parker, is anything to go by.

A PICTURE SPEAKS 
A THOUSAND 

WORDS

 Robert Gordon 

University’s  

Martin Parker is 

often seen wielding a 

camera at our annual 

conferences and 

we’ve enjoyed pouring 

over the memories 

he’s captured. 

For a lucky few 

work and hobbies 

intermingle. Martin 

is one those. Making 

powerful images 

doesn’t stop when 

the school bell rings. 

Martin captures life in 

and around Aberdeen 

and the lives of family 

and friends. Most of 

the time he loves it.  

 Robert Gordon 

University’s  

Martin Parker is 

often seen wielding a 

camera at our annual 

conferences and 

we’ve enjoyed poring 

over the memories 

he’s captured. 

For a lucky few, 

work and hobbies 

intermingle. Martin 

is one those. Making 

powerful images 

doesn’t stop when 

the school bell rings. 

Martin captures life in 

and around Aberdeen 

and the lives of family 

and friends. Most of 

the time he loves it.  
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What’s the brief history of   
Bishop Grosseteste University?  
Bishop Grosseteste University has had a seat of learning on the current site since 1225, when the then Bishop, Robert 
Grosseteste, a forward-thinker and 
theologian set up a school of learning 
believing that education and philosophy was the way to enlightenment. 

We’ve been educating students for 
over 150 years in the heart of historic 
Lincoln. Officially, we’re one of the newest universities in the UK gaining degree-
awarding powers in August 2012*. We were formerly a Teacher Training College, founded in 1862, and while tomorrow’s teachers still study here, we now offer 
under and postgraduate degrees from 
Theology to Military History, Drama and Business. And we’re a growing University.

Alan Stacey enlightens us over coffee  about his ‘can do’ BGPrinting team  at Bishop Grosseteste University. 
We discover their plans not to re-invent the wheel and to best support teaching excellence in the shadows of Lincoln Cathedral – once  the tallest building in the World.

 Alan Stacey, 
Reprographics Manager 

holding an extra long 
sheet of paper that 
feeds through the 

bypass unit .
 Lincoln Cathedral –

stunning day and night.
 One of the modern 

buildings at BGU’s 
growing campus. 

*SINCE 1225
LEARNING & ENLIGHTENMENT       
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SOMERSETSUPPORTING STRATEGY & SUCCESS IN

What are the objectives for

Imaging, Design & Print Services?

We aim to offer a quick and value 

for money service that meets 

the needs of students, staff 

and external customers. We are 

committed to supporting the 

University’s key strategic aims 

and strive to deliver an excellent 

service and experience every time. 

Our success is down to the team. 

They excel at adapting quickly 

to the changing demands of the 

University, dealing with each 

challenge with a smile and always 

going that extra mile. 

What services do you provide 

and how is IDPS structured?

Kerry, Brittany and Donna form 

the digital print team and they 

focus on printing, binding, posters 

and banner stands for students 

and staff and customers based  

at the University sites in Bath  

and London.  

Anna looks after the print 

procurement service for 

products that we can’t produce 

in-house, including litho, digital, 

large format, fulfilment, hard 

binding, promotional products 

and clothing. Our outsourced 

items are procured via our 

own framework agreement of 

suppliers which is tendered  

every three years and we have  

a separate contract for 

promotional items.

Anna also manages the hire 

of generic university branded 

banner stands and tablecloths for 

events and conferences and also 

manages the range of generic 

University of Bath branded pens, 

lanyards, folders, etc.

16 | ACPME PAGES 

3,485
members of staff at Bath

at a glance

17,646  
at University of Bath

9.6 
equivalent FTE staff in IDPS

two
digital presses

one
large format machine

one
in-house design studio

one
photography studio

one
campus print facility

no MIS
or web-to-print solution

308
MFDs and printers in the fleet

full
cost recovery

 Rich and Joe developing 

the undergraduate 

recruitment campaign.

 Louise Scattergood, 

Head of Imaging, Design  

& Print Services.
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When I joined the University, in 1992, it already had a well-established Photographic Unit. At that time we were under the umbrella of CERD (Centre for Education Resources and Development) alongside the Graphic Design Unit and  AV (Projection and Video).  In about 1994 Graphic Design and Photography became Cost (Recovery) Centres where work had to be recharged. In 1996 CERD was disbanded and the different units were split up with Photography and AV moving over to Computing Services as parent department. I guess they saw digital photography in its infancy far far away on the horizon and thought ‘Photography and 

Computer Services should be lumped together’. To be honest it proved to be no significant advantage at all as it was another six years before we  got our first DSLR.
Initially, when I joined, the Unit was primarily used to produce teaching materials. This was mostly in the form of 35mm slides – either doing copy work from books of illustrations or producing Diazo slides via a complicated process of copying artwork (B&W text or line graphics) onto high contrast lith film, processing it then contact printing the film using Ultraviolet light onto Diazo film and developing it using a heated ammonia roller system. It stank! 

MATERIALS TO MORE

FROM TEACHING

390+
portraits taken in 2017

photo facts

359+ Individual Jobs logged in 2017

52,900  Shutter actuations in 2017.  Each frame is 35 megapixels which equates to 1.85TB  of RAW files.

clients include all the 18 Departments 
in the four Faculties and over  25 Departments from the range 

of Professional Services

seven
local freelance photographers managed from a pool

locations across campus to as far afield  
as West Wales, Cambridge  and Birmingham 

All roles evolve. Most in-house photographers have 
seen dramatic changes – both in the technology they 

use and the strategic priorities that shape their work. 

Bath’s camera maestro, Nic Delves-Broughton, sheds 

light on his experiences and shares a handful of his 
stunning in-house images.

A SHIFT OF FOCUS
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We caught up with Alison Freer to learn what 
inspires her tight-knit and focused team to ensure 
the #LboroFamily goes from strength-to-strength

Loughborough’s determination to succeed 
and über-positive outlook is tangible – 
from the moment you step onto campus  
or talk to students or staff nothing seems 
impossible. There’s always a buzz and this 
energy carries through Creative and Print 
Services (C&PS), ensuring future potential 
runs through every communication touchpoint and into their customer-focused services.

Rather than wondering about entering 
awards, Loughborough plan to clear up 
and in doing so provide services that are 
genuinely sector-leading. 
Our next conference theme is ‘Creatingthe right impression’. What does thismean to your team?

With 60 (47 FTE) staff, I’ve got a large 
team with widespread and overlapping 
responsibilities. We’re an integral part 

of Marketing & Advancement and the ‘big picture’ is always close at hand. I’m 
focused on the University’s strategic priorities and aware of timings for all marketing activity from an early stage. 

This allows me to ensure the right people 
from C&PS or outside, are briefed early 
and ready to create the best impression 
we can and to achieve maximum results.A recent campaign featuring ‘golden ticket’ is typical of the way C&PS approach a project – bringing together skills 

across channels and combining our departments to make a real impact, despite high pressure and an unmissable deadline.

Think success and Loughborough University springs to mind.

Whether it’s creating sporting icons that harvest Olympic golds and 

shatter world records, to being voted to have the Best Students’ Union, 

or scooping Times Higher and HEIST Awards for sector-leading 

marketing campaigns – Loughborough never accepts second best.

THE GOLD STANDARD              

 Alison Freer, Head of Creative & Print Services
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CONGRATULATIONS

WELCOME TO THE #LBOROFAMILY
ELLE

Congratulations on gaining your place at Loughborough,  

one of the UK’s leading universities offering the best student 

experience in the country! Here’s what to do next:

WELCOME TO THE #LBOROFAMILY

We can’t wait for you to join us in September, but in the meantime follow us 

on social media to stay in the know between now and Freshers’ week.

1
2

3

Share your success by posting a selfie with your golden ticket 

on social media using #LboroFamily 

Find out who else is celebrating and what happens next by 

visiting www.lboro.ac.uk/congratulations

Start your online student registration at  

www.lboro.ac.uk/registration

/lborouniversity

@lborouniversity

/lborouniversity
lborouniversity

 Objective: 
conceive, design, print and mail an effective early 

customer touchpoint in-house and ahead  of the competition

 Result: an effective and self-marketing piece of social media advertising that produces measurable results. From increased brand awareness to more first choice applications

‘Pages is an extraordinary in-

house magazine from content, 

through to design and finish. 

It is always delightfully-crafted and 

Antalis have been proud to be on-

board since day one. It is a great 

showcase for our different cover 

and text materials and a vehicle to 

inform the HE/FE sectors about 

Antalis’ ranges, news, training 

opportunities, equipment and 

environmental commitments.’

  Each edition is produced by our members  in-house 

Les Jones, Antalis

There are two ways for your company to engage  
with ACPME members and to advertise in pages

The Association of Creative and Print Managers in Education Ltd, a not for profit private 
company, limited by guarantee.

Registered in England and Wales No. 10244428. Registered address: The White House, 
18 Willenhall Close, Luton, LU3 3XX
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We had extensive colour and 

B&W darkrooms where all 

processing was done in-house. 

The busiest was the B&W print 

darkroom where I used to print 

up endless batches of negatives 

from SEMs (Scanning Electron 

Microscope) of various blobs 

and splots of samples ranging 

from gold deposits in tissue 

cells to crystalline structures of 

atoms. Not very exciting. When 

I first joined, my biggest and 

most immediate improvement 

was to introduce the Ilford 

Multigrade system and fitted out 

the enlargers with Ilford 500H 

heads. I couldn’t believe they 

were still using single graded 

paper! Insane!

Even when digital techniques 

for presenting lecture material 

became more commonplace 

we still produced 35mm slides 

from PowerPoint presentations 

by photographing our CRT 

computer monitor to capture 

the slides. We had to do this as 

in large lecture rooms the data 

projectors were not powerful 

enough to produce bright 

enough images on the screens.

Eventually the educational side 

of producing lecture material 

slowed down as too did the 

printing of SEMs and sending 

out processing was more cost 

effective than doing it in-house. 

This also led to a reduction 

of staff via natural wastage 

(retirements due to ill health and 

moving away) from a team of 

four down to just one. Me.

Also at this time we became 

part of the newly formed IDPS 

(Imaging, Design and Print 

Services) as part of Corporate 

Communications (around 

2002). Our job focus became 

more involved in producing 

promotional material for the 

University along with supporting 

the ever increasing web team 

and more of the research based 

publications and reports. Now 

this is the bulk of the work I do. 

Our images are made available 

to University members of staff 

via our online image gallery – 

Fotoweb. This is a powerful  

and complex DAM (Digital Asset 

Management) system that runs 

on its own server. 

We usually upload a selection 

of the best images, as some 

jobs can contain many hundreds 

of images that might have 

repetitions or images that are 

too similar. 

Adding quality metadata to the 

images is the key to making 

Fotoweb effective. Fields such 

as Keywords and Description 

are searched by the Fotoweb 

Index Manager and must be well-

considered to deliver sensible 

search results. 

Managing and operating the 

system takes up a lot of time 

and often requires liaising with 

the third party support from 

the vendor as well as our IT 

team that manage the servers. 

Sometimes it can be like 

watching a long rally in tennis 

where I am the umpire between 

two stubborn opponents, both 

wanting to triumph as I relay 

email messages between them.
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What services do you provide
for students?

We offer a friendly while-you-
wait service to students which 

includes colour and mono printing, 

photocopying, large format printing, 

scanning, comb, wire, coil and glue 

binding. We also offer advice on file 

setup, paper selection and the right 

binding methods to suit their needs.

Our while-you-wait service is very 

popular. Students appreciate the 

one-to-one help and like being able to 

check what has been printed before 

they leave the Print Shop.  We’re extremely busy and getting 

busier. Last year (17/18), we 
processed 24,288 student 

transactions on the shop floor, as 

against 22,891 for the previous year. 

Winner of University of the Year 2017, Modern University 

of the Year and shooting up the rankings – there’s a real 

buzz about Nottingham Trent University. We visited Carl 

Calvert’s busy Print Services team and discovered how they 

are contributing towards outstanding student satisfaction.  

STUDENT-FOCUSSED

 Dominic,  Print Technician,  
operating the Konica 

Minolta digital press while 
Matthew, Administrative 
Support Analyst, serves 

students in the shop. Left to right:  
Carl, Richard, Dominic, 

Tatjana, Matthew. Our students,  
what it’s all about.

AND GOING FROM STRENGTH TO STRENGTH
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A D V E R T O R I A L

A D V E R T O R I A LHow in-house creative and print teams  
might stand out in a crowded market

VENTURING INTO VARIABLE DATA PRINTING
 – WHO DARES, WINS!

VDP has grown exponentially in recent years alongside the industrialisation of digital printing and the shift from mass production to mass customisation. Personalised content has become second nature and an expectation has 
been set by consumers, which 
makes VDP a no-brainer for businesses. With consumer expectations increasingly high 

in today’s market, it’s those that 
don’t personalise their content, 
services and marketing materials 
that stand out – for all the  wrong reasons. 

Within the commercial sector, 
print customers are savvy to what’s out there and will be less 

satisfied with your offering if it 
merely guarantees a quicker, short-run turnaround that many 

competitors offer anyway. Marketing is far more targeted 
and customers want harder-working print, i.e. a print run of 

500 which guarantees a 50% 
response rate, achieved via VDP.The giftware industry has also 

been drastically transforming 
in recent years. Retailers must 
reduce costs and increase efficiency in-line with a crowded 

marketplace. With several top 
retailers currently leading the 
race, it is more crucial than ever 
to invest in online and develop 
more bespoke, personalised offers and incentives to gain a 

competitive edge. 
Venturing into VDP

We’re not talking about ‘pure players’ here; businesses such 
as these have bought into the 

concept of running digital data for 
some time now and are already 
exploiting it to its full potential. 
For those who are new to digital 
though, the leap to investing in new, high-performance equipment is probably perceived 

as a large enough one for now; 
and the prospect of venturing 
even deeper into digital, specifically into VDP, can prove 

intimidating for three reasons:1 Data can be terrifying  – many of our customers cite this as the biggest disincentive 
as they are unsure of how to manipulate the data, as well as 

where their client’s responsibility 
for data management ends,  and where theirs begins.2 Compliance anxiety  – with the roll-out of the  EU General Data Protection 

Regulation (GDPR) in May 2018, 
some businesses worry that, by venturing into running digital 

data, they may fall foul of data 
privacy regulations.

3  Achieving VDP stand-out 
– VDP is nothing new, so those 
who were ahead of the game originally, including the ‘pure players’, have already mastered 

it and refined their offering. For those entering this market, 
we’ve witnessed angst around 
them being able to match this 
standard, let alone achieve stand-out.

Today however, data is king.  It is the e-currency of the moment. Yes, it may be daunting 
for the reasons listed above. But 
in reality, these three areas can 
be tackled very easily. With some 
market research, a little further 
investment and a bit of technical 
knowledge, traditional printers 
can undoubtedly tap into this sales opportunity which will help 

to retain their customers and also win new business.
Know your machine; know your market

Before venturing any further down the VDP path, I would first explore your machine’s capabilities to fully understand 
what it can achieve. Any machine 
supplier will be happy to help you with this. By acquiring this 

technical knowledge, you will feel 
more comfortable about running 
digital data and will be able to 
confidently promote it to  your customers.

Knowing what you can achieve 
with your digital press, I would 
then examine your market to 

identify what customers would 
benefit from this new offering, 
which customers would have no use for it and any new business opportunities you could 

penetrate. Armed with this, you 
can then appraise whether the 
investment needed to proceed 
further is viable for  your business.

Managing data with confidenceManaging data can be made easy by simply investing in a framework by partnering with the 
right software company such as 
Infigo Software, VPress, Transeo 
Media and XMPie which offer easy-to-integrate, user-friendly 

software systems for the web-to-
print (W2P) market.

At the Antalis Academy, we’ve 
partnered with Infigo Software 
to deliver a number of W2P workshops where delegates have the opportunity to find out about the latest trends and 

advances in the world of W2P. 
This enables them to make an 
informed decision about what 
their business realistically needs to profitably deliver highly 

personalised printed products.Achieving VDP stand-outIt shouldn’t be overlooked that, 
as a traditional print service provider (PSP), you have the advantage of experience. New 

e-tailers are launched every day, with the majority offering 
personalisation of printed goods. 
However, they may not be set 
up to deliver the print aspect of 
the business effectively – it may 
be that they need guidance on 
how to fulfil this aspect of their 
business effectively and with 

profit margins in mind. So if  you can get both areas right,  then you’re winning.
What’s essential is that you promote your new capabilities 

to your customers so they are 
aware of the added value you can 
bring to their businesses. Some 
print customers, especially start-
up businesses will themselves 
be daunted by this whole arena 
and will be looking to you for a 
hand-held approach to VDP. It’s 
up to you to whet their appetite, 
educate them and show them 
the limitless possibilities VDP presents, whether within 

marketing, online gifting, print 
packaging or other areas.

With the right software, running 
digital data is a great way to exploit the money-making capabilities of a digital press. 

Those who dare to take that extra leap forward into today’s 
digital market will surely win as 
they will have more to offer their 
customers and will be well  placed to maintain their competitive edge 

The upward trend for variable data printing (VDP) 

shows no sign of abating, with the technique growing in 

popularity across industries due to the unquestionable 

benefits it offers brands and marketers in creating 

highly targeted content and personalised printed 

materials. Here, Jim Whittington, Antalis’ digital expert, 

explores how you can overcome common barriers to 

running variable data, enabling them to make the most 

of this lucrative opportunity.

If you’re interested in  finding out more about the latest technologies visit www.digital2business.co.uk

Conference Exhibitor 
•	 Award sponsor

•	 Largest of the exhibition spaces (3x2m)

•	 3 representatives at the exhibition including  

lunch and refreshments

•	 3 tickets to the social events (providing 

accommodation booked with ACPME)

•	 Conference showcase (15 minutes to present  

to all delegates)

•	 Delegates’ pack insert

•	 Headline annual sponsor (web and programme)

•	 Professional digital photo of conference stand 

with delegates (copyright free)

•	 Professional digital photo of all suppliers 

before conference award dinner (copyright free)

•	 Link/logo on our website homepage

•	 Link/logo on our website conference page

•	 Logo in conference programme

•	 Conference programme full page advert

•	 Logo on conference menu

•	 3 Twitter and Facebook posts about 

sponsorship (subject to when booking received)

Advertising in ‘Pages’ magazine
•	 Advertorial double-page spread in one of  

three editions

•	 Full inner page advert in one of three editions

 •	 Logo on sponsor page (all editions)

•	 50% discount off rate card on additional 

advertising – see page 6

Conference Exhibitor 
•	 Exhibition space (2x2m)

•	 2 representatives at the exhibition including  

lunch and refreshments

•	 2 tickets to the social events (providing 

accommodation booked with ACPME)

•	 Headline annual sponsor (web and programme)

•	 Professional digital photo of conference stand 

with delegates (copyright free)

•	 Professional digital photo of all suppliers 

before conference award dinner (copyright free)

•	 Link/logo on our website homepage

•	 Link/logo on our website conference page

•	 Logo in conference programme

•	 2 Twitter and Facebook posts about 

sponsorship (subject to when booking received)

Advertising in ‘Pages’ magazine
•	 Half inner-page advert in one of three editions

•	 Logo on sponsor page (all editions)

•	 25% discount off rate card on additional 

advertising – see page 6

Platinum £4,000 Gold £2,000

ALL INCLUSIVE SPONSORSHIP PACKAGES

Option 1
Carden Park, Cheshire,  
2–5 June 2019

The ACPME Annual Conference is a unique 

opportunity for your company to engage 

with heads of service, print managers and 

their key operational staff in one location. 

You will meet these people not just at a 

stand, you will interact with them informally 

at lunchtime, during evening dinners and 

socialise with them over the three days.

As a supplier you contribute to the tone of 

the conference and you are guaranteed 

a very high level of interaction with the 

members. This is achieved in various ways 

from location of the stands, members 

collecting labels for the prize draw and at 

the evening events when you will see the 

members on an informal basis. 

ACPME is a voluntary not-for-profit private 

company that exists to support creative 

and print managers working in the Higher 

and Further Education sectors by providing 

networking and training opportunities.  

It relies on sponsorship to help deliver its 

annual agenda. Sponsorship packages for 

2019 are listed opposite and include the 

opportunity to become a Sponsor of ACPME 

for 12 months (including our website).

Our flagship event is the ACPME Annual 

Conference and the Creative and Print 

Awards Dinner. Sponsorship is sought to 

help cover the cost of providing this event 

and to enable us to publish our magazine 

‘Pages’ three times a year.

Sponsorship is available in several tiers 

and is available on a ’first come first 

served’ basis.

Please note that there are ONLY SEVEN 

PLATINUM sponsorship packages 

available. 

Discover more about the ACPME Annual 

Conference and download sponsor forms:  

www.acpme.ac.uk/index.php/exhibit

Exhibit and sponsor the ACPME Annual 
Conference including the ACPME Creative  
& Print Awards plus advertising in pages

  
Typical advertorial spread. 
Get one of these and full page 
advert in ‘Pages’ as part of 
Platinum Sponsorship
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Digital files only

Press-ready CMYK PDFs only. 

RGB files are not acceptable and 

we will ask you to resupply copy.

Please note that live matter 

should be at least 5–7mm from 

trimmed edges.

Trapping is the responsibility  

of the client – please check with 

your designer.

Logos, pics and illustrations 

for advertorials must be saved 

as EPS, TIFF or JPEG with a 

resolution of 300 dpi.

Advert size Dimensions 1x insertion rate

Back cover 170 x 245mm portrait £1,500

Inside front cover 170 x 245mm portrait £1,300

Inside back cover 170 x 245mm portrait £1,200

Full page 170 x 245mm portrait £1,000

Double page spread 340 x 245mm landscape £1,800

1/2 page landscape 146 x 109mm landscape £600

1/4 page portrait 71.5 x 109mm portrait £400

1/2 page

146 x 109mm landscape 

Full page

170x245mm portrait

Allow 3mm bleed 

beyond all trim.  

Artwork 176 x 251mm

1/4 page

71.5 x 109 

mm portrait 

People build brands 
– give our network a 
reason to talk about 
your company

Rate card Mechanical data

Publication deadlines

We reserve the right to vary deadlines slightly

PAY-AS-YOU-GO ADVERTISING

Option 2 Pay-as-you-go advertising  
at rate card issue by issue

Multiple adverts booked at the same time 25% discount off rate card total

Platinum Sponsors get 50% discount off rate card for additional advertising

Gold Sponsors get 25% discount off rate card for additional advertising

ACPME members get 50% discount off rate card
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HP has reinvented large-format printing productivity so that you can work more quickly 
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SPRING 2019

Booking deadline: 	Fri 25 Jan 2019

Artwork deadline: 		Wed 20 Feb 2019 

Publishing date: 		 Thurs 7 Mar 2019

SUMMER 2020

Booking deadline: 	Fri 14 June 2019 

Artwork deadline: 		Fri 21 June 2019 

Publishing date: 		 Fri 19 July 2019

WINTER 2020

Booking deadline: 	Mon 21 October 2019 

Artwork deadline: 		Fri 15 Nov 2019 

Publishing date: 		 Fri 6 Dec 2019
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Two sides has a wealth of 

resources available to help 

you promote the value and 

sustainability of paper. All 

materials can be personalised 

giving you the chance to add 

your logo to the cover and 

bespoke text inside, providing 

a valuable tool to share 

with customers, staff and 

stakeholders.

MYTHS AND FACTS BOOKLET

The Myths and Facts booklet is 

one of Two Sides’ most popular 

resources for companies keen to 

dispel the many myths about the 

sustainability of print. The 24-page 

publication directly addresses the 

key myths about the environmental 

impact of paper and counters these 

myths with verifiable facts. 

Download the latest booklet: 

www.twosides.info/Myths-and-

Facts

LOVE PAPER POSTERS

The Two Sides Love Paper posters 

have been a huge success, with 

millions seeing them every year 

through adverts and social media 

sharing. Now you can print out your 

own posters, giving you and your 

staff a reminder of the value and 

sustainability of print. 

To download the posters: 

www.twosides.info/lovepaper

FACT SHEETS

Despite the wealth of evidence 

pointing towards print and paper 

being a highly sustainable form 

of communication, there are still 

a number of misconceptions that 

it’s wasteful, detrimental to the 

environment and responsible for 

deforestation. To address this, 

Two Sides has a series of 11 fact 

sheets covering the most common 

areas of misunderstanding, ranging 

from the real environmental impact 

of electronic communication to 

the sustainability of paper-based 

printed products.

To download the fact sheets:  

www.twosides.info/fact-sheets

LOVE PAPER MINI-VIDEOS

Ideal for sharing on social media, 

this suite of 25-second videos 

features a series of facts about the 

environmental impact of paper and 

the sustainability of the European 

paper industry. The minivideos are 

part of the Love Paper campaign 

and have already been shared 

thousands of times.

Download the minivideos: 

www.twosides.info/lovepaper  

MINI-INFOGRAPHICS

Two Sides also has a range of 1 

6 mini-infographics that highlight 

some of the key facts from the 

Myths and Facts booklet. Ideal 

for sharing on social media, these 

facts include:

Between 2005 and 2015, European 

forests grew by an area the size of 

Switzerland – that’s 1,500 football 

pitches every day.

Europe recycles 72% of its paper.

85% of the wood used by the 

European pulp and paper industry 

comes from European forests.

Download the infographics: 

www.twosides.info/Myths-and-

Facts-Infographics

For more information about  

Two Sides and how you can 

utilise the tools available, get  

in touch: 01327 262920 

membership@twosides.info  

www.twosides.info

PAPER IS ONE OF THE FEW TRULY

SUSTAINABLE PRODUCTS

6 5 %  B L A C K  + . 2 5  s t r o k e   1 7 0  K e r n i n g   2 7 . 8 7  p t .  s i z e

S E T  T H E  PA G E  F R E E

BREAKTHROUGH

BRILLIANCE. 

Meet the world’s first 

xerographic press able to print  

mixed metallics with 6 colours 

in a single pass – the Xerox® 

IridesseTM Production Press. 

Command attention with 

mesmerizing iridescent 

metallic hues, precise spot 

embellishments, Ultra HD 

resolution and a robust suite of 

finishing options. Automated 

to deliver remarkable results 

and enable untapped revenue 

opportunities. Embrace your 

inner brilliance.

©2018 Xerox Corporation. All rights reserved. Xerox,® Xerox and Design® and Iridesse are trademarks of Xerox Corporation in the United States and/or other countries.

xerox.co.uk/iridesse
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  
Typical full page advert 
showcasing innovation

pages offers the 
largest and most 
comprehensive 
coverage of UK HE  
in-house design 
studios and print units



   
Typical adverts from previous editions

To discuss your opportunities call: 

Darren Lewis 

Communications Officer 

07872 417028 

comms@acpme.ac.uk

Get in touch

Ensure it’s your  
advert we’re all  
talking about

pages is mailed in  
hard-copy and circulated  
as digital pages

Ads smaller than full page may be grouped on a page.  

We reserve the right to reject any ads we deem inappropriate. 

We reserve the right to vary deadlines slightly. All material 

supplied must be copyright free or copyright held by the 

advertisers.

PAYMENT

Advertisers need to raise a purchase order and with  

completed booking form send to: 

ACPME Administrator, Seven Elms, Dark Lane, Astwood Bank, 

Redditch, Worcestershire B96 6HB  | 01527 893675

admin@acpme.ac.uk

Small print

Want to tell a story to show thought 

leadership or run a case study rather 

than place one of your standard 

product adverts/shots? 

Talk to Darren: 07872 417028  

about having sponsored editorial 

spreads designed.

We can design 
advertorials

/acpme.ac.uk www.acpme.ac.uk@acpme_uk  acpme


